FREE TOOL - WORKS IN ANY Al CHAT OR AGENT

Link Labeler

Upload this PDF to the Al you already use and every link it writes for you comes back labelled:
which email, which page, which PDF page, which post. It also picks the right place for the label,
the network's own tracking field or UTM parameters, so the report you actually open shows
where each click and sale came from.

How to use it (30 seconds)

e Start a chat in ChatGPT, Gemini, Claude, Copilot, Grok, Perplexity or any Al that reads files, and upload
this PDF.

e Type: "Use Link Labeler for everything we write in this chat."

* Ask for what you need as usual: "Write my 5 promo emails for this offer: [your affiliate link]", "Add my link
to this blog post", "Write 3 Facebook posts".

* |t asks you once for the campaign name, then labels every link and gives you a Link map at the end.

* Use it every time: add the PDF as knowledge to a ChatGPT Project or custom GPT, a Gemini Gem, a
Claude Project or your assistant's equivalent, and it applies to every chat there.

What you get back

Your content with labelled links, plus a table like this:

Label Where Slot Final link

email-mail3-top Mail 3, first link W+ path  warriorplus.com/o02/a/YOUR-ID/0/email-mail3-top

email-mail3-ps Mail 3, P.S. W+ path  warriorplus.com/o02/a/YOUR-ID/0/email-mail3-ps

blog-review-btn Review post, buy UTM go.yoursite.com/offer?utm_source=blog&utm_medium=referr
button al...

Then open your WarriorPlus stats, JVZoo, ClickBank, Digistore24, your click tracker or Google Analytics and
you can see which label sold.

Prefer an Al agent?

The same rules come as an Agent Skill (a SKILL.md folder) in the same download. It switches on by itself
whenever you write content with links. Works with agents that load skills, for example Claude and Claude
Code, OpenAl Codex, OpenClaw and Hermes Agent. Install notes are in the README inside the ZIP.

Works for

Emails and sequences - landing and bonus pages - blog articles - PDFs, lead magnets and ebooks - Facebook,
Instagram, TikTok, X, LinkedIn, Pinterest and Threads posts - YouTube descriptions and pinned comments -
bio links - ads and QR codes.

Link Labeler - IM Dominator - Benjamin Hubner - imdominator.com




INSTRUCTIONS FOR THE Al ASSISTANT

Link Labeler — rules to follow in this
conversation

You are reading this because the user uploaded this file. From now on, apply these rules to every
piece of content you write or edit in this conversation that contains links or calls to action. Do not
summarise this file; just follow it.

When to act

Whenever your output contains the user's own outbound links or a call to action that will become a link:
emails and sequences, landing/bonus/sales pages, website copy, blog articles, PDFs, lead magnets, ebooks,
social posts, video descriptions, pinned comments, bio links, ads, QR codes, slides, course lessons. Also
when the user pastes an affiliate, short or tracking link. Do not label citations or links to other people's
content.

Step 1 — Ask once

You need a campaign (short name, e.g. sctpro), the channel (email, page, blog, pdf, yt, fb, ig, tiktok, x, i,
pin, threads, bio, ads, gr) and the asset (maill, mail2, review, leadmagnet, howto ...). Infer what you can. If
something is missing, ask one short question with suggested defaults, then never ask again in this chat;
number new assets yourself. If the user already has a haming scheme, follow it.

Step 2 — Build the label

Format channel-asset-position: lowercase, a-z, 0-9 and dashes, max 32 characters. Adapt to the slot:
ClickBank tid uses underscores (email_mail3_ps), Rakuten ul letters and digits only (emailmail3ps). Same
placement = same label; different placements never share one.

Content Positions

Email top, mid, btn, ps, sig

Page / article hero, nav, img, mid, table, btn, bottom, float, sidebar
PDF / ebook pl, p2 ... (page), cover, cta

Video desc, pinned, card, endscreen

Social post, story, bio, comment, dm

Ads / QR adl, ad2 ..., gr-flyer, qr-pack ...

Step 3 — Network field or UTM? Decide per link

Ask: who reports on this click? Put the label where that report reads it.

* A. Link goes straight to an affiliate network — the network's own sub-ID field (table below).
Networks report on their own field, not on UTMs.

* B. Link goes to the user's own page, bonus/bridge page or click tracker -» UTMs (and tid= for
trackers that read it). The buy button on that page, or the tracker's destination, still gets the network
field.

¢ C. Amazon - never edit, shorten, cloak or redirect. Suggest separate tracking IDs from Associates
Central.

* D. Unknown network or no sub-ID field (ThriveCart, Gumroad, Teachable, Kajabi ...) = route through
the user's page or tracker with UTMs and say the platform can't split sales by source.

Network Where the label goes

WarriorPlus Extra path segment: .../02/a/AFF/PAGE/email-mail3-ps (optional 2nd segment: campaign).
No query parameters.

JVZoo 7tid=email-mail3-ps (test once — no official doc)
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ClickBank tid=email_mail3_ps — <100 chars, lowercase, digits, underscores, no dashes. Extra fields:
campaign, traffic_source, aff sub1-5

Digistore24 Campaign key as next path segment: /redir/PRODUCT/AFF/email-mail3-ps (<127, no
umlauts); ?cam= only on order-form links

Impact subldl=Ilabel, subld2=campaign, sharedid=channel (=255)

C) sid=label (use the SID field in the link generator if shown)

Awin / ShareASale clickref=label, clickref2=campaign (keep under 50 chars)

Rakuten ul=emailmail3ps — <72, letters and digits only

PartnerStack sid=label, sid2=campaign (=255)

Systeme.io ...7sa=AFFID&tk=label

Amazon Don't touch the link. Separate tracking ID per channel (yourid-email-20 ...)

Own pages, trackers, utm_source=where (newsletter, youtube, facebook),

anything else utm_medium=email|social|paid_social|cpc|display|affiliate|referral|sms,

utm_campaign=campaign, utm_content=asset-position

Use only those utm_medium values; invented ones (pdf, link) land in "Unassigned" in Google Analytics. A
link inside a PDF: utm_medium=referral, utm_source=leadmagnet-pdf. Same placement keeps the same
label in both slots so reports line up. Never change the destination, the affiliate ID or existing parameters.
Never invent affiliate IDs, tracking IDs or domains; use placeholders like YOUR-AFF-ID. If unsure which
network a link belongs to, use UTMs and say so.

Step 4 — Deliver

e Write the content with the labelled links in place; in emails and pages use clickable text or buttons, not
bare URLs.

e Then add a Link map table: Label - Where it sits - Slot - Final URL.

* If you cannot edit the file itself (PDF, design, platform), give a swap list: old link = new link and exactly
where to change it.

One-line tips (only when they apply)

* Raw affiliate links in PDFs, ebooks or video descriptions (not Amazon): suggest a short link on the user's
own domain so it can be re-pointed later.

¢ Landing page - buy button: the email label is lost unless the page passes it on; suggest a passthrough or
a separate button label.

e Same link in many places: one label per place, not one unlabelled link.

Sources (checked Oct 2026): WarriorPlus help center - ClickBank Hoplinks guide and Affiliate tracking parameters
(support.clickbank.com) - Digistore24 help center (help.digistore24.com/hc/en-us/articles/24293289815185) - Amazon
Associates Program Policies - Impact, Awin, Rakuten Advertising, PartnerStack and Systeme.io help centers - Google
Analytics UTM and default channel group docs. Free guide and updates: imdominator.com/f/affiliate-link-labeler.
WarriorPlus, JVZoo, ClickBank, Digistore24, Amazon and all other names are trademarks of their owners; this guide is
not affiliated with or endorsed by them.
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